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Abstract: Advertising revenue is the important part of business revenue of stadiums and gyms． Studding documents and adop-
ting the theoretical hypothesis———“elaboration likelihood model”，the authors find that spectators mainly process advertising
information by not actively getting involved in it． Based on this feature，the authors propose the principle which should be fol-
lowed when choosing the kinds of ads in stadiums and gyms and devise the strategy when choosing advertising products in dif-
ferent periods and kinds of stadiums and gyms． Print ads should be top priority in stadiums and gyms． Advertising design
should be simple and have sensational and visual impact． In enormous space of stadiums and gyms，advertising should be
launched in a chunk and repeatedly presented to catch the spectators' attention，make them remember the contents and improve
the effectiveness．


























































































































































































































































明，短时记忆的容量大约为 7 ± 2 个，但这个容量不是


























第 2 期 徐卫华，等: 体育场馆的广告策略研究
心承办的“金桥杯”厦门市体育联赛，设足球、篮球、
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